Redrafting your advertisement

Dr B’s Step-by-step Guide to Exam Success

Things to do to improve your commercial (remember … we will be sending this to the exam board
Tick here when you have done these things so thoroughly that you would rather watch an episode of Tweenies than do any more (but no cheating) 

(

1
Remember the words of Madonna: “Hey girls, have I got news for you … Don’t go for second best – put your man to the test (“Express Yourself”). In other words – don’t be prepared to accept anything which you think you could do better. As Casey Kasem (American DJ) said: “Keep your feet on the ground but keep reaching for the stars”.


2
Think about your product’s unique selling point. What is its most important feature. Does your ad really promote that? Will it make people think “Aha, this product is truly different – I must think about buying some next time I find myself in the Happy Shopper”?




3
Think about your target audience. Have you chosen the right style. Will your ad grab them, make them sit up, roll over and beg for mercy? Is it original? Is it a cliché-free zone?


4 
Look at the style of your writing. Is it lively, unexpected, full of juicy words, not lots of very boring words like this. It’s gotta smack them in the face but not make them cry.


5
If you did number 5 properly you will have dramatically changed 1 in every 3 words. 


6
Does your script help the reader to visualise the advertisement. It’s time to structure it to look like a script. Break it up into shots, like this: 

shot 1 (close up) we see a woman’s eyebrow. Music: loud base track.

Cut to darkness

Shot 2 (close-up) we see a woman’s hand rising out of a calm lake. In her hand is a can of FruitFizz.

Male voice-over: “Unusual, eh?”

Cut to darkness
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